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About the category — Innovative Industries (Category 5)

* Encourage students to look at innovative solutions and align it with real world

opportunities and threats (challenges) facing industries.
* |dentifying and nurturing ideas that break the mould, challenge the status quo,

and demonstrate transformative thinking.
* Originality, relevance, and impact potential of the innovation.

* Draws from the United Nations Sustainable Development Goals - SDG 9

(Industry, Innovation & Infrastructure)
* |nclusive and sustainable industrialisation - employment and GDP.
 Resource-use efficiency, adoption of clean and environmentally sound

technologies and industrial processes.
* Enhancing scientific research to upgrade the technological capabilities of

industrial sectors
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United Nations Sustainable Development Goals

17 global objectives adopted in 2015 to end poverty, protect the planet and ensure
prosperity for all by 2030. Provides a framework for local impact.
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What is Innovation?

* New ideas, methods, products, services or solutions - positive impact and value.

* Transforming creative concepts into tangible outcomes that improve efficiency
and effectiveness or address unmet needs.

* Not just about technology advancements and novel ideas.

* Innovation challenges the status quo, thinking outside the box, risk taking and
break through outcomes.

* Driven by curiosity, creativity and the desire for improvement.

* |t requires a mindset that embraces change, welcomes ideas and encourages
experimentation.

* Innovation can occur in various contexts, such as business, science, technology,
social sectors, or public services.

* It can lead to economic growth, social progress, improved quality of life, and

sustainable development.
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What we are looking for:

* |nnovation and originality

* Problem-solution fit

* Solution-market fit

 Transformative impact

* Radical creativity over replication

* Feasibility and development potential

* Sustainable solutions to emerging or overlooked problems
* Concepts that reimagine industries, communities or systems
* Future-oriented thinking, not just market readiness

* Scalability/Replicability and impact

* |nnovation beyond technology
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Examples of potential focus areas include (but are not limited to):

* Health & Wellness Innovation: Improving health systems, access to care, mental
health support, or community wellness initiatives.

* Education & Learning Innovation: Enhancing how people access, experience, or
benefit from education, skills development, inclusive learning, and lifelong learning.

* Environmental & Climate Innovation: Addressing climate action, biodiversity,
circular economy, sustainable living, conservation, and waste reduction.

* Financial & Economic Inclusion: Creating access to financial services, supporting
informal economies, enabling entrepreneurship, and promoting local economic
development.

 Agriculture & Food Innovation: Improving food systems, smart farming, food
security, agri-processing, and rural livelihoods.

* QOceans & Water-Based Innovation: Promoting sustainability in marine and
freshwater ecosystems, responsible fishing, aquaculture, and the blue economy.

« Water, Sanitation & Hygiene (WASH): Ensuring access to clean water, safe
sanitation, hygiene awareness, and low-cost WASH innovations for communities.
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Examples of potential focus areas include (but are not limited to):
* Housing & Infrastructure Innovation: Developing affordable housing solutions,
energy-efficient building models, transport systems, and resilient infrastructure.
 Social Justice & Inclusion: Promoting gender equality, disability inclusion, youth

empowerment, access to justice, and addressing social inequality.

* Creative Economy & Cultural Innovation: Leveraging arts, design, heritage, and
creative industries for economic empowerment and cultural preservation.

e Governance, Civic Engagement & Policy Innovation: Encouraging citizen
participation, transparency tools, public policy solutions, and service delivery
Improvements.

* Technology for Social Good: Applying Al, data, mobile platforms, robotics, or
blockchain to solve social, environmental, or economic problems.

e Mental Health & Community Support: Addressing stigma, improving access to
mental health resources, and strengthening psychosocial support systems.

* Urban Innovation & Smart Cities: Developing solutions for urban living challenges
such as waste management, energy use, mobility, and inclusive urban planning.

d=% ) higher education

e it e
I IT
b o ;&tramlng —_ v g UNIVERSITIES y
\ rtment:
. () . UC < SOUTH AFRICA  EDHE
mys”  REPUBLIC OF SOUTH AFRICA ity -l e
e e

ENTREP!
IN

FOUNDATION




Eligibility

* Entries can consist of an early-stage or established business.

* Entries must be original and must not infringe on any third-party
intellectual property.

* Ensure enter the correct category (Co-ordinator to assist).

* Majority shareholding - majority shareholder, combined student
shareholding >/= 51%.

 May enter individually or in teams (5 members).

 Have South African ID number

* Currently enrolled or graduated from one of the 26 SA public universities

* Full time, part time or Alumni who graduated between 2024 to 2026

* Proof of registration for the enrolled qualification or any proof that you
graduated between 2024 to 2026

* 18 to 35 years

* No entry fee payable for the competition.
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Eligibility, continued...

* List key collaborators, partnerships with industry stakeholders or businesses
interested in the research application.

 Market interest and potential for commercialisation;

* Proof of grants or funding applications submitted or received for supporting
the commercialisation of the research.

* Pilot studies or market testing to assess demand and viability.

* Permission - intellectual property used. EDHE and Universities South Africa
(USATf) will not be liable for consequences or losses arising from the business
using intellectual property without permission.

* Present a concept developed from academic research with experimental
data.
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Judging Criteria

Problem Relevance & Solution Fit
Innovation & Originality

Feasibility & Development Potential
Scalability & Impact

Industry-fit

Team composition, Capability & Vision
Market Understanding

Financial feasibility

Transformative Impact
10.Investment & Partnership Readiness
11.Overall presentation & pitch
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Prizes

Innovative Industries Category Prizes

Winner — R100 000
1st Runner Up — R40 000
Runner Up — R20 000
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Pitching

15 minute allocated:
* 2 minute for setting up and testing the presentation
* 3 minutes for presenting the business idea.
* 5 minutes for answering judges’' questions.
* 5 minute for judges to finalise scoring.

AIDA Model
A — Attention
| — Interest
D — Desire

A — Call to Action/Ask for what you need
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AIDA Model

A —Attention Catch the Attention of your audience - Comparisons, personal stories,
bold statements, questions or visual descriptions of the problems you aim to tackle
1. Problem Relevance & Solution Fit
| —Interest Raise the Interest of your audience - Connect to their context and
emphasise advantages and benefits of your idea for the audience you’re speaking to.
Focus on how your solution is unique, and what you’ve already achieved.
2. Innovation & Originality 3. Feasibility & Development Potential 4. Scalability &
Impact
D —Desire Awaken the Desire of your audience to work with you - Explain how you’re
solving a NEED for them and demonstrate how they’ll gain from working/investing with
you
5. Industry-fit 6. Team composition, Capability & Vision 7. Market Understanding 8.
Financial feasibility
A —Action/Ask Ask for what you need - Invite the audience to support and invest in you
9. Transformative Impact 10. Investment & Partnership Readiness
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Supporting Documentation

* Proof of academic registration in the competition year.

* Proof that you graduated in on of the 26 SA public universities
between 2024 to 2026.




General Conditions

* Read the terms and conditions & entry criteria carefully.

* By entering the competition, contestants agree to abide by the rules, terms, and
conditions of Competition.

* Student Entrepreneurship Coordinator - due diligence, obtaining necessary company
registration documents and proof of majority shareholding.

* Ensure entries are complete, compliant legible and submitted on time

* Presentation submitted by required date - late submissions disqualified.

 Monthly turnover of the business < R100 000.00

* Physical participation required - regional and finals.

* One representative to participate in the competition - main point of contact, present
the business throughout the competition.

* Disqualification - wilfully and/or negligently misrepresents information, winners will
be required to return any prizes and be subjected to the University’s Disciplinary
Code.
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